EEO PUBLIC FILE REPORT
Townsquare License, LLC
Sioux Falls Employment Unit
KYBB(FM), KIKN-FM, KKLS-FM, KKRC-FM,
KSOO(AM), KXRB(AM), KXRB-FM, KSOO-FM
December 1, 2022 to November 30, 2023
EEO PUBLIC FILE REPORT
Townsquare License, LLC
Lake Charles Employment Unit
KNGT(FM), KHLA(FM), KTSR(FM), KJMH(FM), KLCL(AM)
February 1, 2025 to January 31, 2026

Section 1. Vacancy List
	Job Title
	Date Filled
	Public Recruitment Sources (RS) Used to Fill Vacancy
	Number of Interviewees Referred by Each Source
	RS Referring Hiree

	Account Executive No. 1
	5/5/2025
	1, 2, 3, 4
	RS 3 – 1
RS 7 – 1
Total: 2
	7

	Account Executive No. 2
Account Executive No. 3
	8/4/2025
11/3/2025
	1, 2, 3, 4
	RS 1 – 3
RS 2 – 4 
RS 3 – 4 
RS 7 – 1
Total: 12
	1, 3


Section 2. Recruitment Source List
	RS
Number
	RS Information
	Source Entitled
to Vacancy
Notification?
(Yes/No)
	No. of Interviewees Referred by RS
over
12-month period

	1
	www.townsquaremedia.com - career page
(via Greenhouse)
	N
	3

	2
	Indeed.com (via Greenhouse) 
(Indeed also independently posts vacancy to Glassdoor.com)
	N
	4

	3
	LinkedIn (via Greenhouse)
	N
	5

	4
	Zip Recruiter (via Greenhouse) 
	N
	0

	5
	Indeed.com (candidate sourced)
	N
	0

	6
	LinkedIn (candidate sourced)
	N
	0

	7
	Employee Referral
	N
	2

	
	TOTAL INTERVIEWS
	14


Section 3.  Recruitment Initiatives
	
	Type of Recruitment Initiative  
	Brief Description of Activity

	1
	Participation in scholarship programs designed to assist students interested in pursuing a career in broadcasting.
	In February 2025, the Director of Sales served as a judge on the Louisiana Association of Broadcasters (LAB) Scholarship Committee.  The LAB Scholarship Program awards $4,000 annually to two full-time students enrolled in broadcast curricula at Louisiana colleges and universities. As a committee member, the employee evaluated scholarship applicants based on criteria including depth of thought, clarity of expression, commitment to broadcasting, extracurricular activities, and community involvement.

	2
	Participation in other activities designed by the station employment unit reasonably calculated to further the goal of disseminating information as to employment opportunities in broadcasting to job candidates who might otherwise be unaware of such opportunities.
	On May 28–29, 2025, the Director of Sales served as a panelist at the Louisiana Association of Broadcasters Annual Convention & Technical Engineering Conference. The two-day event provided management, sales, news, and digital technology training to TV and radio broadcasters. The Director of Sales participated in the Digital Sales Panel, sharing insights on digital media sales strategies, emerging technologies, and the evolving digital advertising landscape. 

	3
	Participation in event sponsored by organizations representing groups present in the community interested in broadcast employment issues.
	On October 16, 2025, the station participated in the Women's Commission of Southwest Louisiana Fall Conference, one of the largest and most attended conferences in Southwest Louisiana.  The Market President, On-Air Talent, and two Account Executives represented the station at the event.  The station served as both a sponsor and vendor, operating a booth among over 40 vendors at the conference's two-floor Marketplace.  Station representatives accepted applications and provided information about open positions to interested job seekers, business owners, and community members.

	4
	Participation in a job fair by station personnel with substantial responsibility for hiring decisions
	On October 22, 2025, the station participated in the SOWELA Technical Community College Fall Career Fair held at the Sycamore Student Center in Lake Charles, Louisiana. The Market President and Director of Content represented the station at the event. This career fair is the largest job fair in Southwest Louisiana, featuring over 80 actively hiring employers from various industries including healthcare, hospitality, industrial companies, and financial services. Station representatives accepted applications over a four-hour period from both college students nearing graduation and members of the public seeking employment opportunities.


1
3

