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KSOO(AM), KXRB(AM), KXRB-FM, KSOO-FM
December 1, 2022 to November 30, 2023
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Sioux Falls Employment Unit
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Section 1. Vacancy List
	Job Title
	Date Filled
	Public Recruitment Sources (RS) Used to Fill Vacancy
	Number of Interviewees Referred by Each Source
	RS Referring Hiree

	Senior Account Executive No. 1
	4/14/2025
	1, 2, 3, 4
	RS 1 – 2 
Total: 2
	1

	Senior Account Executive No. 2
	8/25/2025
	1, 2, 3, 4
	RS 2 – 1 

Total: 1
	2


Section 2. Recruitment Source List
	RS
Number
	RS Information
	Source Entitled
to Vacancy
Notification?
(Yes/No)
	No. of Interviewees Referred by RS
over
12-month period

	1
	www.townsquaremedia.com - career page
(via Greenhouse)
	N
	2

	2
	Indeed.com (via Greenhouse) 
(Indeed also independently posts vacancy to Glassdoor.com)
	N
	1

	3
	LinkedIn (via Greenhouse)
	N
	0

	4
	Zip Recruiter (via Greenhouse) 
	N
	0

	5
	Indeed.com (candidate sourced)
	N
	0

	6
	LinkedIn (candidate sourced)
	N
	0

	7
	Employee Referral
	N
	0

	
	TOTAL INTERVIEWS
	3


Section 3.  Recruitment Initiatives
	
	Type of Recruitment Initiative  
	Brief Description of Activity

	1
	Training programs designed to enable station personnel to acquire skills that could qualify them for higher level positions.
	On February 20, 2025, a Senior Account Executive attended the SD Business Builders Workshop: Introduction to Social Media Marketing. The training covered topics including how to choose the right social channels, building your audience, getting started with content creation, scheduling and batch content creation to save time, and how to measure success and optimize your social presence.

	2
	Participation in a job fair by station personnel with substantial responsibility for hiring decisions.
	On February 20, 2025, the Market President and Digital Sales Manager participated in the B.I.G. Career & Internship Fair held at the Ramkota Hotel & Conference Center in Sioux Falls, South Dakota from 10am-2pm. The fair was sponsored by the South Dakota Association of College Career Centers.

	3
	Participation in a job fair by station personnel with substantial responsibility for hiring decisions.
	On March 13, 2025, the EU served as Media Sponsor for the 4th Annual EmpowHERment Experience: Seminar & Training hosted by the South Dakota CEO at Prosper Country Warehouse & Event Hall in Lennox, SD from 11:30 AM to 3:00 PM. An Account Executive maintained a vendor booth and presented career opportunities in radio, with another Account Executive also in attendance.

	4
	Training programs designed to enable station personnel to acquire skills that could qualify them for higher level positions.
	From March 17-19, 2025, an Account Executive attended the Personification Puts The Power in PowerSelling seminar at the Wizard Academy in Austin, Texas. The two-day Applied PowerSelling Course provided intensive training on transforming ideas into actionable business strategies. The curriculum covered creating a magnetic brand personality, using personification in corporate communications and advertising, employing character banter and strategic thinking to demonstrate company values and beliefs, developing an operating plan incorporating these techniques, and measuring brand trajectory and momentum.

	5
	Participation in a job fair by station personnel with substantial responsibility for hiring decisions.
	On April 1, 2025, the Market President participated in the SDSU Spring All-Majors Career Fair on the campus of South Dakota State University in Brookings, South Dakota from 1:00 PM to 4:00 PM.

	6
	Training programs designed to enable station personnel to acquire skills that could qualify them for higher level positions.
	On April 2, 2025, an Account Executive participated in the Focus Workshop - Mastering Mentorship: How to Be a Great Mentor & Mentee sponsored by the Greater Sioux Falls Chamber of Commerce. This was a virtual training session held from 12:00 PM to 1:00 PM.

	7
	Training programs designed to enable station personnel to acquire skills that could qualify them for higher level positions.
	Account Executive participated in a four-day “Top Gun” training program (120 minutes each day, April 14, 2025 through April 18, 2025) which was designed by Townsquare to help train and advance the top 15% of Ignite sellers to the next level in their career. 

	8
	Training programs designed to enable station personnel to acquire skills that could qualify them for higher level positions.
	On April 30, 2025, the President hosted guest speaker Tom Henderson of RESGEN to speak to the entire station staff on All HEART Leadership. HEART represents the leadership core values of Helpful, Excellence, Authenticity, Relational, and Trustworthy. The training focused on better serving team members and customers by taking focus off oneself, seeing situations from others' perspectives, and serving them effectively through heart-centered leadership principles.

	9
	Participation in events/programs sponsored by educational institutions relating to career opportunities in broadcasting
	On July 23, 2025, an On-Air Personality led a tour of the station facilities for Scout Troop 99 from Tea, SD.  The troop had been studying other forms of radio (ham radio, two-way radios) and wanted to expand their knowledge of the broadcast radio world. The On-Air Host took them to each of the six station studios, then to production where they recorded their own commercial. Questions were answered about the talent’s career and radio careers in general.

	10
	Training programs designed to enable station personnel to acquire skills that could qualify them for higher level positions.
	On August 21, 2025, four Account Executives attended the Crossroads Summit hosted by the Young Professionals Network of Sioux Falls from 7:30 AM to 5:30 PM at the Sioux Falls Convention Center.  The summit brought together professionals from all industries for a full day of inspiration, learning, and building relationships. The group participated in breakout sessions that focused on strategic networking approaches, effective relationship-building techniques, including developing networking game plans, making intentional connections, delivering effective pitches, and implementing structured follow-up strategies.

	11
	Participation in events/programs sponsored by educational institutions relating to career opportunities in broadcasting
	On November 18, 2025, an on-air host with KSOO/ESPN hosted a job shadow for a University of Sioux Falls student working toward his MBA. The student is a media and communications professional with experience in video production, journalism, and digital storytelling. The on-air host showed him the ins and outs of radio show preparation, illustrated the use of the radio board and phone lines while on the air, demonstrated the operation of a live radio show including using Zetta for programming, and answered questions about the process and position as on-air talent.  

	12
	Participation in events/programs sponsored by educational institutions relating to career opportunities in broadcasting
	On November 18, 2025, a Senior Account Executive hosted and led a tour of the station facilities for the Young Professionals Network (YPN), a subgroup of the Chamber of Commerce. YPN members sought to learn more about career opportunities in radio and digital media. The tour included presentations by the Market President and Sales Director, visits to several broadcast rooms, and opportunities for participants to be videotaped and audio recorded for potential future use in promotional pieces for YPN.
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