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Section 1. Vacancy List

Job Title Date Filled
Public Recruitment 
Sources (RS) Used 

to Fill Vacancy

Number of 
Interviewees 
Referred by 
Each Source

RS 
Referring 

Hiree

No vacancies filled during the reporting period

Section 2. Recruitment Source List

RS
Number RS Information

Source 
Entitled

to Vacancy
Notification?

(Yes/No)

No. of Interviewees 
Referred by RS

over
12-month period

1 www.townsquaremedia.com - career page
(via Greenhouse)

N 0

2 Indeed.com (via Greenhouse) 
(Indeed also independently posts vacancy to 
Glassdoor.com)

N 0

3 LinkedIn (via Greenhouse) N 0
4 Zip Recruiter (via Greenhouse) N 0
5 Indeed.com (candidate sourced) N 0
6 LinkedIn (candidate sourced) N 0
7 Employee Referral (former employee) N 0

TOTAL INTERVIEWS 0

http://www.townsquaremedia.com
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Section 3.  Recruitment Initiatives

Type of Recruitment Initiative  Brief Description of Activity
1 Training programs designed to enable 

station personnel to acquire skills that 
could qualify them for higher level 
positions.

Account Executive participated in a four-day “Top Gun” training 
program (120 minutes each day, April 14, 2025 through April 18, 
2025) which was designed by Townsquare to help train and 
advance the top 15% of Ignite sellers to the next level in their 
career. 

2 Participation in events/programs 
sponsored by educational institutions 
relating to career opportunities in 
broadcasting

On October 23, 2025, the Regional Content Director and Local 
Brand Manager participated in Byron Middle School's career day 
from 12:30 to 2:30 PM. Students rotated through guest 
presentations every 30 minutes, during which they learned about 
career paths in media and broadcasting. The presentation covered 
topics including educational requirements and training for media 
careers, career progression pathways, essential skills for success 
in the industry, typical daily responsibilities, and both the positive 
aspects and challenges of working in broadcasting. This initiative 
provided students with direct exposure to media industry 
professionals and insight into potential career opportunities in 
broadcasting and content management.

3 Participation in events/programs 
sponsored by educational institutions 
relating to career opportunities in 
broadcasting

On November 18, 2025, the Regional Content Director attended 
the STEAM Summit at RCTC Regional Sports Center, an event 
produced by the Rochester Chamber of Commerce that 
encourages over 3,000 middle and high school students to pursue 
science, technology, engineering, art and math careers. The 
summit connects students to businesses and higher educational 
institutions offering STEAM courses through highly interactive, 
hands-on experiences. KROC-FM participated by speaking to 
students about our company and having them record radio 
commercials.

 


