EEO PUBLIC FILE REPORT
Townsquare License, LLC
Sioux Falls Employment Unit
KYBB(FM), KIKN-FM, KKLS-FM, KKRC-FM,
KSOO(AM), KXRB(AM), KXRB-FM, KSOO-FM
December 1, 2022 to November 30, 2023
EEO PUBLIC FILE REPORT
TOWNSQUARE MEDIA OF GRAND RAPIDS, INC
WFGR(FM), WGRD-FM, WLHT-FM, WNWZ(AM), WTRV(FM)
June 1, 2025 to May 31, 2026

Section 1. Vacancy List
	Job Title
	Date Filled
	Public Recruitment Sources (RS) Used to Fill Vacancy
	Number of Interviewees Referred by Each Source
	RS Referring Hiree

	Account Executive 

	9/2/2025
	1, 2, 3, 4
	RS 1 – 1
RS 2 – 1
RS 3 – 1
RS 6 – 2 
Total: 5
	6


Section 2. Recruitment Source List
	RS
Number
	RS Information
	Source Entitled
to Vacancy
Notification?
(Yes/No)
	No. of Interviewees Referred by RS
over
12-month period

	1
	www.townsquaremedia.com - career page
(via Greenhouse)
	N
	1

	2
	Indeed.com (via Greenhouse) 
(Indeed also independently posts vacancy to Glassdoor.com)
	N
	1

	3
	LinkedIn (via Greenhouse)
	N
	1

	4
	Zip Recruiter (via Greenhouse) 
	N
	0

	5
	Indeed.com (candidate sourced)
	N
	0

	6
	LinkedIn (candidate sourced)
	N
	2

	7
	Employee Referral
	N
	0

	
	TOTAL INTERVIEWS
	5


Section 3.  Recruitment Initiatives
	
	Type of Recruitment Initiative  
	Brief Description of Activity

	1
	Establishment of training programs designed to enable station personnel to acquire skills that could qualify them for higher-level positions.


	On August 6 and 7, 2025, a Morning Show Host attended Morning Show Boot Camp in Austin, Texas. The two-day radio industry event included panels and Q&A sessions focused on morning show programming, on-air talent development, production, audience engagement, and other radio industry topics. The training supported the employee’s professional development and helped strengthen skills relevant to on-air performance and advancement in broadcasting.

	2
	Participation in events/programs sponsored by educational institutions relating to career opportunities in broadcasting
	On November 5, 2025, the Director of Sales participated in a classroom visit at Western Michigan University. The representative guest lectured for one Marketing Strategy class and two Marketing Analytics classes, speaking with students about marketing strategy, advertising, sponsorships, web metrics, and how analytics are used in day-to-day media sales and marketing work. The presentation also included career-focused discussion about the broadcasting and media industry and gave students insight into real-world marketing strategy work for a local client.

	3
	Establishment of training programs designed to enable station personnel to acquire skills that could qualify them for higher-level positions.


	The Director of Account Management, AM Pre/Post Sale Teams for the EU leads an ongoing Weekly Wednesday Workshop training program.  This recurring internal training series is held on Wednesdays from approximately 2:00 p.m. to 2:30 p.m. EST. All Account Managers are invited to participate, and the trainings are also shared with Traffic and Business department staff to help expand cross-department knowledge. Training topics include digital product updates, streaming product details, Ignite tactics, order entry, live event order entry, AMPED items, billing, and other operational tools. The program helps employees build skills for their current roles and learn about other departments and potential advancement opportunities within the company.


1
3

